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Abstract: Curtis Jr (2018) describes the objective of the university course, to convey intermediate and advanced 

concepts of consumer choice theory to students using explanatory, graphical and mathematical methods of analysis. 

The only prerequisite for this course is successful completion of Calculus, Principles of Microeconomics …, or equivalent. 

After completing the requirements in this course, students should have a sufficient set of skills to thoroughly analyze 

interesting economic questions and to effectively participate in (i) advanced undergraduate economics courses, (ii) 

core graduate economic theory courses, and  (iii) graduate courses in the school of business, including MBA programs. 

The emphasis of this paper is that economics is the study of the efficient choices made by individuals, including 

consumers, workers, owners of firms and social planners … Policy writers, students and wealthy philanthropists 

reading this paper might conclude that corporate board members, and higher education endowment strategists and 

budget executives, should focus on and enhance the effectiveness of the individual, conditional on the capacity and 

constraints, whether they are innate, financial or political.  

Reviewers of this paper include John C Ham, Ph.D. from Princeton University, Full/Tenured Professor & Provost, Advisor;  

Tenured Professor and Provost; Richard H Steckel, Ph.D. from The University of Chicago, Retired Full/Tenured Professor, 

Retired Member of the University Faculty Senate, Co-Advisor.Several portions of this paper were originally written and 

presented by James Edward Curtis Jr. August 21, 2001; 2003; May 13, 2014, and July 31, 2017. 

1. INTRODUCTION 

Curtis Jr (2018) describes consumer participation in markets based on prices in based on "Wealth, Prices of market 

consumption products, and Price-Adjusted Wealth or Real Wealth. 

When markets are competitive and firms have all the same cost structure, a large number of firms and 

buyers in the market cause prices to be fixed at the additional cost to providing the good or service because 

information is fully available on alternative suppliers and customers. Furthermore, free entry and exit price 

markups, causing market prices to be at equilibrium and markets to be efficient—where voluntary 

participation in a market-oriented distribution of goods and services maximizes the net gains to producers 

and consumers. 

However, when markets are less competitive, such as monopoly, prices are marked up over the additional 

cost to providing the good or service, based on consumers‟ responsiveness to price and the producer‟s share 

of the market. This leads to an amount of goods and services, which are bought and sold, that is below the 

competitive market outcome leading to inefficiencies and additional gains from government regulation. 

Moreover, when markets are less competitive, producers can price discriminate if they know the 

willingness and ability of individual consumers to purchase their good and services. While such practices 

are generally accepted and encouraged for goods such as senior and student movie theater tickets or lunch 

and dinner restaurant prices, price discrimination based on race is equivalent to statistical discrimination—

making predictions about a person based on membership in a certain group (Stockton, 1999, p. 434) and 

using an individual‟s membership in a certain group as information on the individual‟s skill and productivity 

(Borjas, 2000, p.357). Offering an individual in a racial group a price that is different from a price offered to 

an individual in another racial group, such as mortgage rate, (holding all other variables constant), 

constitutes economic discrimination" (Curtis Jr, 2018). 
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2. THE CLASS DESCRIPTION 

The goal of this paper is to provide class materials for studies in consumer economics, intertemporal consumption, 

and labor supply for individuals, irrespective of grouping, based on business equity/ownership, 

community/government/social planner responsibilities, education/schooling, ethnicity/race, gender, identity, 

income/wealth, and region/state/urban dwelling/immigration/migration.   

Students should obtain a copy of the required textbook and refer to the recommended textbooks for additional 

student resources. Required Textbooks (1) Varian, Hal R. Intermediate Microeconomics: A Modern Approach,    

Norton: New York, 1999.  

Recommended Textbooks (2) Frank, Robert H. Microeconomics and Behavior, Boston: McGraw-Hill, 2000;  (3) 

Mankiw, N. Gregory, Principles of Microeconomics, Fort Worth: Dryden, 1998;  (4) Pindyck, Robert S. and Daniel 

Rubinfield, Microeconomics, Macmillan: Simon & Schuster: New Jersey, 1995; (5) Stockman, Alan C. Introduction 

to Microeconomics, Fort Worth: Dryden, 1999; and  (6) Varian, Hal R. Microeconomic Analysis, Norton: New York, 

1992.  

3. THE CLASS MATERIALS 

Curtis Jr (2018) presents the teaching materials separately, attached to this document, presented in printed 

Microsoft Powerpoint slides created by James Edward Curtis Jr (2001) for projector transparency presentation by 

an instructor, and student study. 

The following is the outline of the class materials 

I. BUDGET CONSTRAINTS 
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II. PREFERENCES AND AXIOMS 
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III. OPTIMAL CHOICE AND DEMAND 
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III.i Income and Substitution Effects 
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III.ii. Income and Engal Curves 

  

 

IV.  APPLICATIONS 
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IV.i. Labor Supply 
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IV.ii. Intertemporal Consumption 
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OTHER ACKNOWLEDGEMENTS 

The Closing I believe that it would inappropriate for me to credit anything that I have attained to my family, friends 

or personal investments in education, professional training or associations. The credit should go to God. In the Old 

Testament of the Bible, Job (7;17) once asks God, „What is man that you should set your heart upon him?‟  If you are 

also seeking the answer to this question, simply know that “God created man in his own image” (Genesis 1:27). 

Based on this fact alone, you should have the will to persevere and “Let patience have her perfect work.” (James 1:4). 

For, I pray that the glory of God manifests itself throughout his kingdom in a manner that achieves his good and 

perfect will.  
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